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PONENTE

DAVID M CALDUCH

Consultor en Soluciona Facll

@SOLUCIONAFACIL
@DAVIDMCALDUCH

DMARTINEZ@SOLUCIONAFACIL.ES

2 SOLUCIONAFACIL.ES



http://www.solucionafacil.es
http://twitter.com/solucionafacil
http://twitter.com/davidmcalduch
mailto:dmartinez@solucionafacil.es?subject=SocialSelling

DE DONDE
VENIMOS

Como se han hecho los Como es realmente el Cual es |la forma correcta
negocios hasta ahora nuevo cliente de hacer negocios ahora
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DE DONDE
VENIMOS

Como se han hecho los
negocios hasta ahora
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EL VENDEDOR
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EL REY ES..
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#SUGIALSELLING

EL CLIENTE HA

eLenorno HAC AMBIADO

LOS CANALES HAN
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SOCIAL BUSINESS
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#S0CIALSELLING
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I
DE LOS 90 A INTERNET
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FVOLUCION DEL CLIENTE

Consumidor Prosumidor siguiente evolucion
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I am the left brain.
I am a scientist. A mathematician.
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Como es realmente el
nuevo cliente
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HOY, LOS GLIENTES YA TIENEN HECHA UN
DE LA DECISION DE COMPRA ANTES DE
CONTAGTAR CON EL DEPT DE VENTAS
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15 MILLONES DE PERSONAS INFLUYEN EN
OTRAS PERSONAS EN SU DECISION DE COMPRA

ke ke ke
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|0S ANALFABETOS DEL SIGLO XXI NO SERAN
AQUELLOS QUE NO SABEN LEER Y ESCRIBIR,
SERAN AQUELLOS QUE NO PUEDEN APRENDER,

DESAPRENDER Y REAPRENDER
ALVIN TOFFLER
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EL NUEVO
PROCESO
DE VENTAS

Cual es la forma correcta
de hacer negocios ahora
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“We don’t have a choice on
whether we DO social media,
the question Is
how well we Do It.”

- Erik Qualman
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THE CUSTOMER IS KING

87% 87%

83% 86%

% AGREE UK BRAZIL

BUYERS ARE MORE INFORMED ABOUT PRODUCTS AND SERVICES

Source: OgilvyOne "Future of Selling” study, Oct 2010
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MORE INFORMED, NOT BETTER INFORMED

66% /0% 67%

61%

% AGREE UK BRAZIL

CUSTOMERS ARE OBTAINING MORE INFORMATION ABOUT OUR
PRODUCTS AND SERVICES, BUT NOT THE RIGHT KIND

Source: OgilvyOne "Future of Selling” study, Oct 2010
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SOCIAL MEDIA HELPS SELL

713%

65%
% AGREE

49%

STRONGLY

MOSTLY
SOMEWHAT

33%

27%
3%
7%

19%

17%

TOTAL USA UK BRAZIL CHINA

IMPORTANCE OF SOCIAL MEDIA LIKE TWITTER, FACEBOOK
AND YOUTUBE IN SUCCESS AS A SALESPERSON

Source: OgilvyOne “Future of Selling” study, Oct 2010
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A WORLD RADICALLY TRANSFORMED

84%
79%

71%

66%

% AGREE UK BRAZIL

BEING A SALESPERSON WILL BE RADICALLY DIFFERENT IN 5 YEARS

Source: OgilvyOne "Future of Selling” study, Oct 2010

30  SOLUCIONAFACIL.ES @SOLUCIONAFACIL


http://www.solucionafacil.es
http://twitter.com/solucionafacil

4
A
— Fl'.-. . ..v .’:-b. i
Ny . =
Y e 5 )
\ . ’ ”..""' il e P o :
.
.



http://www.solucionafacil.es
http://twitter.com/solucionafacil

HOW SALESPEOPLE USE LINKEDIN
For enthusiasts and casual users selling tech-based products, the site primarily serves as a research
and communication tool. Few people use it to make initial customer contact.

20%
Non-participants

SOURCE STEVE W. MARTIN

32  SOLUCIONAFACIL.ES
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RESEARCH PROSPECTING

RN A A A

15%

Have made
ri?\?egfnego unsolicited
rasearch the initial customer
competition contact through

pe LinkedIn
 CRP R R P R R
10% 0%

COMMUNICATION OQUTCOME

Have used LinkedIn

to keep existing
customers
informed about

their company

18%

40%

Have generated
revenue from
Linkedin

20%

HBR.ORG

@SOLUCIONAFACIL
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#TUPBUSUCSALES
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Neal Schaffer
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1 FMaximize Your Social
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Social
Sales

INFLUENCERS

#Top30SocSales Yff

https://twitter.com/davidmcalduch/lists/top30socsalesinfluencers
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HESTIONAWINY & L8 SUENTES
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CRM
"GUSTOMER RELATIONSHIP MANAGEMENT"

ADMINISTRACION EN LA RELACION DE CLIENTES
MODULO DE VENTAS

MODULO DE MARKETING
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. Microsoft
ORACLE Ao oM
salesforce.corr salesboomni J)
Work. Online @ucccss On Demand. Cloud CRM
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GICLO DE VENTA

1. GOMUNIDAD (SEGUIDOR)
2. OPORTUNIDAD (LEAD]
3. GLIENTE (VENTA)
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TURN COMMUNITIES INTO GUSTOMERS

JOHN FERRA FE=
@JON_FERRAR e
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"GONNECTING USED TO BE, 'HERE'S SOME
PRODUCT, AND HERE'S SOME ADVERTISING.
WE HOPE YOU LIKE IT, ™ HE SAYS.

"GONNECTING TODAY IS A DIALOGUE."
MARK PARKER
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PASOS PARA EL #S0GIALSELLING
i D

PLANIFICAR CONTENIDO INTERACTUAR

1

INMEDIATEZ ANALIZAR REDEFINIR

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
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o Strategy
. SOCIAL
& Tleasunement MEDIA
PROCESS
el
&0 gl
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#S0CIALSELLING

* Sales Representatives believe contact .
data in LinkedIn is better than the Llhk&dﬂ

data inside of their CRM

 Marketers want to add social data to QoMarketer
their customer data profile

e Marketers plan to use Social Media
Data to drive marketing campaigns in @
2013
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#S0GIALSELLING

44

N'geso Front Line Employees, Managers

S
?(oceso Static, Linear, Inefficient

S o(zé\b‘\ a Sale, an Issue, a Complaint
. ‘\ ’
@C"‘b Phone, Email, Web; Multi-channel = |BJs]ala/=
\oke

(\6\636 Employee, Company, Transaction | e} qUé

Py
o\@oo Broadcast, Fractured, Reactive

edddud

SOLUCIONAFACIL.ES

Plus: Operations, Engineering,
Manufacturing, Partners

Dynamic, Adaptative, Coordinated

Lifetime Engagement

Plus: SMS, Community, Social,
Chat; Cross-Channel and Mobile

Customer, Ecosystem, Value-in-use

Listen, Engage, Converse,
Collaborate, be Proactive

R

000000

31X

O
4

@SOLUCIONAFACIL
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socamenn (€4 in
f

prospeccion
oportunidades de venta (lead)

RED SUC'AL GURPURATWA evaluacion de las necesitdaFIIes
SUCIAL BUSINESS presentacion

manejo de objeciones

propuesta
negociacion / cierre
SErVICIO post-venta
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CONVERSACION MULTICANAL
Y
EL TUNEL DE VENTA

LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLL
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LAS 3 CLAVES DE LOS SOGIAL BUSINESS

EDUCAR CON CONTENIDO
ENGANTA SIENDO RELEVANTE
ENGAGE CON AUTENTICGIDAD
ABRAZA CON INTENCION
POTENGIA A TUS GLIENTES
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ENGAGEMENT
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ENGAGEMENT

o1

SOLUCIONAFACIL.ES

eeeee Orange 3G 13:36 71 27% @ _)

A

Notificaciones Q 'Z
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Market Epiphany y otros 15 te han
seguido

Jorge Baixauli marcé como

favorito
@JorgeBaixauli un placer compi :-)

Jorge Baixauli @JorgeBaixauli  53m
Una alegria encontrarme con mi

- amigo y profesor @davidmcalduch

en la jornada de #marketing

@SOLUCIONAFACIL
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ENGAGEMENT

Recomendar (26) + Comentar + Compartir + hace 7 dias

» Malar Llopis - Maria Pilar Llopis Amorés, francesca mignemiy 24 personas mas

Anadir un comentario...

Ver todas las actualizaciones »
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ENGAGEMENT

Comunicacion Flablan"entre

Unidireccional il ellos
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OLD SALES MODEL  NEW SALES MODEL
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PUI
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1 ACQUISITION NURTURING $ MARKETING TO  (J) CUSTOMER
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The Advanced Social Media Analytics fool!

PEDIR UNA TRIAL
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HE Evolution of
Customer Service
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MONITORIZAR

Eficacia en los mensajes - ;Qué tipo de mensaje es el que esta general un
mayor nimero de conversiones?

ROI de los empleados - ;Qué empleados estan generando el trafico
deseado?

Efectividad del a Redes Social - ;Qué cuenta de Twitter es la que esta
generando el trafico mas valioso?

El Valor de las Redes Social - ;Cual es la plataforma que genera mas
resultados (G+, Twitter, Facebook, LinkedIn)?

Momento Optimo del dia - Which time of day is most effective to drive
traffic?
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QUEES UN SOCIAL CRM
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4 EMAIL: DMARTINEZ@SOLUCIONAFACIL.ES
9 TWITTER: @ DAVIDMCALDUCH

WWW.SOLUCIONAFACIL.ES/CONTACTAR
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